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PROBLEM
The world will never be the same. COVID-19’s has impacted 
our lives at the workplace, at home and in our communities.


Forced quarantine and sweeping stay-at-home orders have 
ahad a dramatic impact on physical and mental health and are 
exposing pre-existing medical issues that need to be 
addressed in order to pretty ourselves in this uncertain future.

L e t ’ s  d o  t h i s .  t o g e t h e r .
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We understand that in these challenging times our health has become a 
major focus for all of us. The importance of our physical and mental 
wellbeing has never been more apparent. 


But so many families worry about so many other things. They struggle with 
providing basic needs like food, clothing, and schooling, and paying bills has 
become a major issue in millions of households across the US. So how do 
we take care of our health and still cover all of our various responsibilities?

The challenge
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SOLUTION
While the world grapples with the larger, greater problem that is 
COVID-19, we are addressing an immediate concern to 
improve the overall health and well-being of Americans 
everywhere, right now.
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h ealth ier,  happier,  and stronger.
We know that facing these problems alone can be a daunting task, 
so we want to support our community by providing simple and 
comprehensive content on nutrition, fitness, and mindfulness in 
order to give people a chance to be healthier, happier, and 
stronger. 


With as little as 5 minutes a day we will give you simple and effective 
tips that allow you to enjoy your life, your body, and your loved ones 
every day.
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Kofit, founded by Boris & Pat Kodjoe and 
supported by a team of experts, launched a 
beta version of its app which provides in-home 
workouts and tips on health & wellness, is 
uniquely positioned to address these two key 
issues head on,at scale, with measurable 
impact and reach. 


 
Powered by AETNA, and our shared mission of 
“healthier happens together,” we envision the 
in partnership, with an emphasis on “Home 
Health.” 

the opportun ity
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C o n t e n t  s t r at e gy
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Content strategy
E X E R C I S E  V I D E O S  
N U T R I T I O N A L  V I D E O S  
Y O G A  V I D E O S  
K I D S  Y O G A  
M I N D F U L N E S S  V I D E O S  &  T I P S  
D A I L Y  M E S S A G E S  
D A I L Y  H E A L T H Y  R E C I P E S  
L I V E  S O C I A L  M E D I A  C H A T S  
C O M M U N I T Y  A C T I V A T I O N S  
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M indfulness t ips
M E D I T A T I O N  
B R E A T H I N G  T E C H N I Q U E   
P O S I T I V E  T H I N K I N G  
S T R E S S  M A N A G E M E N T  
W O R K - L I F E - P R I O R I T I E S  
M O T I V A T I O N A L  M E S S A G E S  
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YoGA VIDEOS
Y O G A  W O R K O U T S  L E A D  B Y  C E R T I F I E D  Y O G A  I N S T R U C T O R  N I C O L E  K O D J O E  
E A S Y  T O  F O L L O W  5 - M I N U T E  R O U T I N E S  
N O  E Q U I P M E N T  
M I N I M A L  S P A C E  N E E D E D  
A L L  A G E S  
K I D S  Y O G A
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Nutrit ional videos
‘ A L L  T H I N G S  F O O D ’  H O S T E D  B Y  C E R T I F I E D  N U T R I T I O N I S T  P A T R I C K  K O D J O E  
G U E S T  C H E F S  A N D  O T H E R  E X P E R T S  
D E M Y S T I F Y I N G  S I M P L E  F O O D S  V S  D I E T S  
F A S T I N G  E X P L A I N E D  
C A L O R I E S  A N D  W E I G H T  L O S S  
F O O D  G R O U P S  A N D  H E A L T H  
P O R T I O N S  A N D  B R E A K F A S T  M Y T H S  
H O W  T O  C O O K  O N  A  B U D G E T  
H E A L T H Y  R E C I P E S  
M E A L  P L A N S  



         P OW E R E D  B Y         P OW E R E D  B Y

L e t ’ s  d o  t h i s .  t o g e t h e r .



         P OW E R E D  B Y

L e t ’ s  d o  t h i s .  t o g e t h e r .

Exercise videos
E A C H  E X E R C I S E  V I D E O  W I L L  F E A T U R E  O N E  O F  T H E  K O D J O E  B R O T H E R S  
F A M I L Y  W O R K O U T S ,  S I M P L E  T O  F O L L O W  5  M I N U T E  W O R K O U T  R O U T I N E  
C A R D I O V A S C U L A R  A N D  R E S I S T A N C E  W O R K  
N O  E Q U I P M E N T  A N D  C A N  B E  D O N E  A T  H O M E  
B E G I N N E R S ,  I N T E R M E D I A T E ,  A N D  A D V A N C E D  L E V E L S  
S O M E  V I D E O S  F E A T U R E  I N - C H A I R  E X E R C I S E S  F O R  T H E  D I F F E R E N T L Y  A B L E D  
S O M E  V I D E O S  F E A T U R E  J U S T  K I D S .  
S O M E  V I D E O S  F E A T U R E  S E N I O R S .  
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Pa r t n e r s h i p  ov e rv i e w
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Campaign Overview
Kofit will relaunch in partnership with AETNA, 
with a campaign around HomeHealth, directing 
users to engage, download the app, share their 
workouts and create a viral loop between the 
platform and social media. 
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We will create, deploy and an announce a 
series of videos (:10, :15, :30, :60’s) that will be 
used across social media and leveraged on 
AETNA’s Channels

PROMO VIDEOS
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We will issue and facilitate an official press 
release highlighting the partnership and 
program between AETNA and Kofit 

PUBLIC RELATIONS
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C A L L - T O - A C T I O N  
C O M M U N I T Y  C H A L L E N G E S   
C O M M U N I T Y  E N G A G E M E N T  V I A  C H A T S  A N D  L I V E  
E V E N T S  
O N L I N E  E V E N T S

Community activation
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We will promote the partnership and direct 
users to engage via all available social handles 
(i.e. @boriskodjoe and @nicoleariparker on 
Instagram/Facebook).

Social Media Activation
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We will devote a portion of the partnership in 
paid media to drive guaranteed video views 
and engagement across the platforms. 

PAID MEDIA
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We wi l l measure success based on 
downloads, subscriptions, user engagement, 
conversation, user generated content and 
shares, with a focus on verifiable action and 
activation. 

KPIS
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Via this partnership, The Kodjoes will 
serve as official brand ambassadors for 
AETNA, with opportunities to cultivate 
endorsements for brand/company 
through this campaign and its launch, 
ancillary opportunities across digital 
media, and on-air advertisement and 
experiential. 

BRAND AMBASSADORS
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Item Detail

Promotional Campaign Launch: May 15, 2020

Official Platform Launch Date: June 1, 2020

Total Number of Videos 100

Type of content Branded content, exercises/meditation/nutrition tip

Distribution O&O Network (iOS, Android, TVOS, Roku, Google TV), Social (Youtube, Facebook, Twitter, Instagram)

Length of videos 5-20 minutes

Location Los Angeles (living room set/kitchen set)

Shooting schedule One 2-day-weekend per month

Endorsement Deal See below

Total Estimated Video Views: 10,000,000 (includes paid media support) 

Total Estimated Impressions: 20,000,000 (includes press hits)

Total Investment: $1,500,000*

Endorsement deal terms: 
-   Duration of deal term 12 months

- Boris Kodjoe and Nicole Ari Parker’s name and likeness on Aetna platform/social for duration of term

- Boris Kodjoe & Nicole Ari Parker will post content on personal social outlets 2 times per month during term

- Boris Kodjoe will promote KOFIT/Aetna partnership initiative via national PR/media tour in beginning of term
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O u r  t e a m



O U R  T E A M

B O R I S  KO DJ O E N i c o l e  a r i  pa r k e r Pat r i c k  KO DJ O E N i c o l e  KO DJ O E S h a n e  N o r m a n
C o- fo u n d e r C o- fo u n d e r C o- fo u n d e r C o- fo u n d e r pa r t n e r / c e o

Actor, Philanthropist, Founder of 
Essence Full Circle Festival, World of 

Alfa 

Actress, Philanthropist, Founder and 
Creator of GymWrap

Certified Personal Trainer, Co-
Founder of Essence Full Circle 

Festival, World of Alfa

Certified breathing coach and yoga 
instructor

Serial entrepreneur and principal 
architect of successful brands, apps 

and networks. 
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T h a n k  yo u
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 D ow n l oa d  t h e  a p p :


